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NOTE:  Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks
           
Q1: 
Objective Questions (Provide answers on your answer sheets)
a) In cost base pricing companies use product cost as base for setting price (T/F) 

b) Commercialization is the last stage of new product development (T/F)
c) One of the characteristics of services are that they are intangible (T/F)
d) Consumer decision making process consists of five stages (T/F)
e) Three P’s of services are People, Process and Physical Evidence (T/F)

f) Introduction is the first stage of product life cycle (T/F)
Q2.
Briefly discuss variables used to segment Consumer Markets?

Q3.
Discuss factor’s effecting pricing decisions of a company? 

Q4.
Explain objectives of pricing? 

Q5.
Explain different stages of product life cycle? 

Q6.
Differentiate between cost based pricing and cost plus pricing? 

Q7.
Write a short note on the following: 

a) Mass Market Strategy 

b) Concentrated Market Strategy 
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